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OUR GOALS AND STRATEGIES

Our goals are to achieve a sustainable increase in company value
and constantly build on our market position. To this end, we are
continuously strengthening our strategic success factors. We
allow our shareholders, clients, employees and MLP consultants to
participate in this long-term increase in value.

An important USP in our traditional private client business is
that we support our clients as a partner in all financial matters —
from old-age provision and wealth management to health and
non-life insurance and financing and brokering of real estate
property. Unlike most players in the market, however, we do not
offer our own products. Instead, we rely on the products of all
relevant providers in the market. In addition to this, clients can
take care of all their important banking business with MLP.
Gaining a profound understanding of our clients and their life
situation also represents a highly important part of our
philosophy. Each of our approximately 1,900 client consultants
therefore focuses on one professional group, above all doctors,
economists, engineers and lawyers.
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In the last few years, we have established additional core fields of
expertise and significantly expanded our business model. These
include a comprehensive portfolio for corporate clients, high net
worth individuals and institutional investors via our subsidiary
FERI. With the acquisition of DOMCURA in 2015, we have once
again significantly extended our product portfolio, in particular
for other market actors in the non-life insurance business, and
have also strengthened our corporate client business with
commercial brokers. All in all, this diversification has
significantly increased the stability of our company development.

We supplement our growth strategy with a consistent efficiency
management programme. For the benefit of healthy profitability,
we have reduced our administration costs considerably and
continuously since 2008.
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